
“After bringing our campaign management 
strategy in-house, Taboola has helped us 
achieve excellent results and significant 
improvements in performance. They added 
tremendous value by providing top-tier 
customer service, proactive support, and 
exclusive publisher partnerships.”

- Carlo Alberto Sormani, Senior Global Digital  
   Performance Analyst, Amplifon
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COMPANY

Amplifon, global leader in the hearing care 
retail market, empowers people to rediscover 
all the emotions of sound through innovative, 
personalized solutions. 

CHALLENGE

Drive high-quality leads from customers 
interested in a free trial of Amplifon’s hearing 
devices, using its unbranded channel “EarPros”.

SOLUTION

Target engaged audiences with Taboola Motion 
and Image Ads across top publisher sites, 
leveraging Taboola’s Maximize Conversions 
bidding strategy to optimize performance.

RESULTS

With the support of Taboola,  Amplifon
achieved a 29% increase in CVR and 50% 
decrease in CPL.

Amplifon Personalizes Taboola Native Ads 
with Dynamic Keyword Insertion



Introduction

Amplifon, the global leader in the 
hearing care retail industry, has 
been changing the lives of millions of 
customers across the globe since 1950. 
With stores and offices spanning across 
26 countries and a team of 20,300 
dedicated people, Amplifon empowers 
people to rediscover all the emotions 
of sound and revolutionizes hearing 
care  through innovative, personalized 
solutions.



Amplifon Targets US & European Audiences 
with Taboola Motion Ads

Amplifon was looking to increase high-quality leads among 
US and European customers interested in starting a free trial 
of their industry-leading hearing aids. Taboola proved to be 
the right partner for their needs.

Taboola gives over 18,000 advertisers the tools to reach 
vast, engaged audiences across a network of more than 
9,000 publisher sites. As part of its digital strategy, Amplifon 
leveraged its unbranded channel, EarPros, to explore Taboola 
and assess whether it could be used as a performance 
channel. They took their performance campaign strategy in-
house and worked with Taboola directly.

Guided by personalized recommendations from their account 
manager, Amplifon leveraged a suite of Taboola solutions to 
reach their campaign goals. They launched a combination 
of Taboola Image and Motion Ads to grab readers’ attention 
across top publisher properties in the US and Europe. They 
also used Dynamic Keyword Insertion (DKI) to personalize 
ad titles based on each user’s location, increasing clicks 
and conversions. As a retailer, the ability of its partners to 
geolocalize ads was critical to improve performance.

Each ad included a compelling visual, description, and 
call to action, driving users to a customized landing page 
(advertorial) where they could learn more about Amplifon’s 
hearing improvement journey and apply for a free trial. In 
fact, Amplifon also worked with Taboola to A/B test two 
different types of landing pages: direct sell vs. advertorial.  The 
campaign, run through EarPros, found that the content-based 
advertorial version drove more leads and engagement.



Amplifon Increases Leads at a 50% Lower 
CPL with Taboola Maximize Conversions
 
As their campaign ran, Amplifon received personalized 
recommendations from their Account Manager and the 
Taboola Creative Shop, a global team of experts who provide 
data-driven insights to help advertisers optimize their results. 
The Creative Shop delivered alternative ad images based on 
real-time best practices and competitive analysis. Meanwhile 
Amplifon’s Account Manager provided strategic suggestions 
and regular campaign reports and analyses.

For example, Amplifon implemented Taboola’s Maximize 
Conversions bidding solution, which uses machine learning to 
automatically optimize bids to increase leads within a target 
budget. Amplifon also used their EarPros campaign reports 
to identify their top-performing countries — the US and UK 
— and scale their campaigns accordingly to drive the best 
performance possible.

By partnering directly with Taboola, Amplifon was able to 
meet their most important KPIs: an increased conversion rate 
(CVR) and lower cost per lead (CPL). After just three months 
of running Maximize Conversions, Amplifon achieved a 29% 
higher CVR and 50% lower CPL compared to the previous 
three months. Meanwhile their current CPL is 17% lower than 
their target goal.

After this successful initiative, Amplifon now plans to scale 
the reach of their EarPros channel across other countries, 
including Spain, Italy, and France. 

Through their continued partnership with Taboola, Amplifon 
looks forward to launching a series of multi-country, always-
on, high-volume campaigns that deliver measurable 
performance results.


