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NutrientesWVidalabs Reaches New
Users at'a Lower CPA with Taboola
Maximize Conversions
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“Taboola’s advanced solutions helped
streamline nearly every aspect of the
campaign process — from ad creation
and audience targeting to reaching our
performance metrics. Taboola’s GenAl Ad
Maker, in particular, was a game-changer
in allowing us to create new and original
images for our ads. We also received
personalized attention from our Taboola
account manager, who provided frequent
recommendations to help us meet

our goals.”

- Oscar Castaneda, Head of Ecommerce,
Nutrientes Vidalabs
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Nutrientes VidaLabs is a food supplements
company based in Mexico that uses cutting-
edge formulas to help people live active and
balanced lives.

Reach new users at a target cost per acquisition.

Use Taboola’'s GenAl AdMaker to streamline g With Taboola, Nutrientes VidaLabs was able to
native ad creation and leverage the Maximize expand their reach and increase sales while
Conversions bidding tool to drive lowering their CPA.

performance results.

Nutrientes VidaLabs Generates High-Quality
Native Ad Images with Taboola GenAl Ad Maker
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Nutrientes VidaLabs is a food supplements
company based in Mexico that uses cutting-
edge formulas to help people live active and
balanced lives.

Reach new users at a target cost per acquisition.

Use Taboola’'s GenAl AdMaker to streamline
native ad creation and leverage the Maximize
Conversions bidding tool to drive
performance results.

With Taboola, Nutrientes VidaLabs was able to
expand their reach and increase sales while
lowering their CPA.

Nutrientes VidaLabs Generates High-Quality
Native Ad Images with Taboola GenAl Ad Maker




Introduction

Nutrientes VidaLabs is a food supplements
company based in Mexico that uses cutting-
edge formulas to help people live active
and balanced lives. With quality ingredients
and proven formulas, Nutrientes VidaLabs
promotes health and well-being from the
inside out to help people improve their
quality of life.
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Nutrientes VidaLabs Seamlessly Creates
Effective Native Ads with Taboola GenAl
Ad Maker

Nutrientes VidaLabs was looking for a way to reach new
users and drive sales while achieving their target cost per
acquisition (CPA). Specifically, they wanted to promote their
Magnesio Ultra supplement, which is used to help manage
insomnia, stress, anxiety, and fatigue.

Taboola had the solutions to help. Taboola gives over 18,000
advertisers the tools to reach vast audiences across the web,
including throughout a network of 9,000 premium

publisher sites.

For their campaign, Nutrientes VidaLabs utilized the Taboola
Image Ads format — composed of a static visual, headline,
description, and CTA — to engage target audiences at scale.
Most notably, leveraged Taboola’'s GenAl Ad Maker tool to
streamline the ad creation process and quickly build high-
quality images for their native ads.

GenAl Ad Maker is a groundbreaking solution that brings the
power of Generative Al right to the Taboola platform. With this
tool, advertisers can build or optimize original creative assets
that are tailored to their campaign needs in just seconds. They
simply supply GenAl Ad Maker with a text or image prompt,
and the tool will use Taboola's vast pool of network data to
render effective creatives for their ads.

Nutrientes VidaLabs’ Image Ads invited readers across the
web to learn more about the effects of magnesium and visit
their site for further reading and product information.
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Nutrientes VidalLabs Increases
Performance Results with Taboola
Maximize Conversions

Taboola provides a suite of solutions to help advertisers

not just expand their reach and visibility but also increase
actionable performance results. To this end, Nutrientes
VidaLabs implemented Maximize Conversions, Taboola’s
advanced bidding strategy that automatically optimizes bids
to drive high-quality leads. Powered by machine learning,
Maximize Conversions makes continuous, data-backed bid
adjustments to help advertisers increase results while staying
within their budget.

Ultimately, the Taboola campaign was a success. With
Maximize Conversions enabled, Nutrientes VidaLabs was able
to achieve their goal of reaching new users while lowering
their CPA. In fact, during some weeks, the Taboola campaign
drove a stronger CPA than the brand’s Meta campaign.
Taboola also fueled increased sales across e-commerce
platforms like Amazon and Mercado Libre.

Going forward, Nutrientes VidaLabs plans to add more
products to their Taboola campaign and scale their reach
to engage even broader audiences across the web.



